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1.

INTRODUCTION
Introduction

1.1

TPS Transport Consultants Ltd (TPS) has been commissioned by Wates Residential to prepare
a Travel Plan in relation to a proposed residential development of 41 dwellings on land to
the north of existing residential properties on Nant-Y-Gro, Gronant. The location of the
development is shown in Figure 1. Appendix A includes a layout plan for the proposals.
Figure 1 - Site Location

Site
Location

1.2

The Travel Plan strategy set out within this report details the specific delivery mechanisms
that Wates Residential intends to implement at the site, along with the specific tools that will
be utilised by the Travel Plan Coordinator.

1.3

TPS is a specialist Travel Plan consultancy with extensive experience of developing and
implementing residential Travel Plans for house builders throughout the UK. The content of
the Travel Plan and the specific measures proposed, therefore, pays due regard to national
and local travel planning guidance (Section 2), and the experiences of TPS in delivering
Travel Plans at other similar residential developments.

Development Site
1.4

The proposed development is located in Gronant, some 2.8km east of Prestatyn town
centre, and comprises 41 residential dwellings. It will be accessed from an existing stub arm
off Nant-Y-Gro, to the immediate east of property no.24, as shown on the layout plan at
Appendix A.

1.5

To the south and west the site is bounded by existing residential properties; to the north is
open land to the south of A548 Mostyn Road, whilst Ysgol Gronant Primary School is located
to the east.

Developers Commitment to Travel Planning
1.6

Wates Residential recognises that by submitting and implementing a Travel Plan, sustainable
travel patterns can be both established from the outset and maintained over time,
minimising the impact that the development has upon local infrastructure and the
environment and ensuring that, where possible, all residents make informed journey choices.

1.7

Travel Plans can deliver a wide range of benefits to developers themselves, as well as to
residents and the wider community. At the sales and marketing stage, a proactive Travel
Plan can assist a residential developer in promoting a site as an accessible and sustainable
location to live, with a range of travel options available to prospective residents. This process
enables residents to make a fully informed decision when choosing to move to the site,
taking into account the site's location relative to sustainable travel options, and the knock
on effect this may have upon reducing the need to own or use a car.

1.8

The promotion of sustainable travel options from an early stage provides a cost-effective
mechanism by which developers can minimise the level of car based trips generated by a
development, which in turn reduces the impact a development has on local traffic levels,
noise, air quality and road safety.

1.9

The individual benefits to be derived through the use of sustainable travel options include
financial, health, fitness and avoidance of congestion delays (through greater use of active
modes of travel).

1.10

Recognising these benefits, Wates Residential is fully committed to the process of delivering
this Travel Plan in taking the development forward. Furthermore, they are committed to
providing the appropriate level of resource to ensure the continued strategic
implementation of the measures contained within this document, monitoring the progress
of the plan, and amending it where necessary.

The Travel Plan Vision
1.11

The vision for this Travel Plan is:
“To make the development a place where residents can make fully informed travel choices
for all journeys they make, and in doing so can reduce their reliance upon the private car
and the resultant impact upon the local environment.”

Travel Plan Aims and Objectives
1.12

To achieve this vision, the aims of this document are to:


Maximise the attractiveness of the development to potential residents by
highlighting the accessibility of the site by a range of travel options; and



Minimise the impact the development has upon the environment and local highway
network by promoting the use of these sustainable travel options above less
sustainable modes.

1.13

Reflecting these aims, the objectives of this Travel Plan document are to:


Determine the range of travel options available to residents;



Maximise the use of sustainable travel modes amongst residents through effective
promotion and engagement; and



Use suitable monitoring and reporting mechanisms to assess, over time, the impact
of the measures within this Travel Plan.

Report Format
1.14

Following this introductory section, this document outlines the principles, policies and
strategic benefits of effective travel planning, before exploring the nature of the transport
infrastructure surrounding the development.

1.15

Effective Travel Plans are those that contain a range of specific measures, targeted at the
demographic of a site and backed up by a communications strategy that ensures people
are made aware of the range of opportunities available to them. This document outlines
both the measures to be implemented by Wates Residential and also discusses the way in
which travel by each mode of transport will be supported and encouraged through
promotion of existing opportunities.

2.

POLICY CONTEXT
What is a Travel Plan?

2.1

A Travel Plan is a general term for a package of measures tailored to the needs of an
individual site or organisation and aimed at promoting greener, cleaner travel choices and
reducing reliance on the car. It involves the development of a set of mechanisms, initiatives
and targets that together can enable a developer or organisation to reduce the impact of
travel and transport on the environment, whilst also bringing a number of other benefits to
individuals, whether they be staff, residents or visitors.

2.2

A Travel Plan is a dynamic process that will grow and develop with time and in accordance
with the changing circumstances of a site and the environment in which it is to be delivered.
It is not a one-off event to be undertaken and completed, nor is it a document to be
produced and put on a shelf.

2.3

Whilst this Travel Plan report is, therefore, being developed to support a planning
application, it will need to be flexible and dynamic enough to take account of the evolving
requirements and circumstances of the individual development to which it applies and will
be reviewed and updated on a regular basis.

National Policy Context
Government White Paper: Creating Growth, Cutting Carbon – Making Sustainable Local
Transport Happen (DfT, 2011)
2.4

In its Integrated Transport White Paper, a wide range of measures to deal with congestion
and pollution are set out. The White Paper highlights the need for action at both a national
level as well as within a local context.

2.5

In addition, the White Paper identifies the costs of transport - in particular, the issues
surrounding delay, pollution, health problems, and accidents all caused by local
congestion. Recognising this, it states that access to sustainable travel modes and improving
accessibility can:
“Make a significant contribution to public health and quality of life”.

2.6

In terms of public transport improvements, the White Paper stresses the need to make public
transport more attractive so that it provides a viable alternative to car journeys, especially
for trips of less than five miles.

2.7

The White Paper also outlines the need for positive influences upon travel behaviour,
including ‘nudge’ theory, which is concerned with soft promotion of public transport and
identifying targets (people) susceptible to changes in travel behaviour.
Planning Policy Wales (PPW) (2016)

2.8

Planning Policy Wales (PPW) sets out the land use planning policies of the Welsh Government
and is supplemented by a series of Technical Advice Notes, including one on transport.

2.9

The Welsh Government aims to extend choice in transport and secure accessibility in a way
which supports sustainable development and helps to tackle the causes of climate change
by: encouraging a more effective and efficient transport system, with greater use of the
more sustainable and healthy forms of travel, and minimising the need to travel.

2.10

PPW recognises that land use planning can help to achieve the Welsh Government’s
objectives for transport through:


reducing the need to travel, especially by private car, by locating development
where there is good access by walking, cycling and public transport;



locating development near other related uses to encourage multi-purpose trips and
reduce the length of journeys;



improving accessibility by walking, cycling and public transport;



ensuring that transport is accessible to all, taking into account the needs of disabled
and other less mobile people;



promoting walking and cycling;



supporting the provision of high quality public transport;



supporting sustainable travel options in rural areas;



supporting necessary infrastructure improvements; and



ensuring that, as far as possible, transport infrastructure does not contribute to land
take, urban sprawl or neighbourhood severance.

2.11

The Welsh Government supports a transport hierarchy in relation to new development that
establishes priorities in such a way that, wherever possible, they are accessible in the first
instance by walking and cycling, then by public transport and then finally by private motor
vehicles.

2.12

Overall the PPW supports any development that can be shown to maximise the sustainable
travel credentials of a site, thereby encouraging sustainable development.

Local Policy
Flintshire Unitary Development Plan 2000-2015
2.13

The Flintshire Unitary Development Plan (UDP) is the adopted development plan for the
County, although the adopted UDP period expired at the end of 2015 it remains the current
adopted development plan, whilst the Local Development Framework consultation
continues. The aim of the UDP is to provide a framework for making rational and consistent
decisions on planning applications and to guide development to appropriate locations. The
UDP identifies sites where new housing, employment and other development can take
place, as well as setting out policies to protect important countryside, habitats, resources
and heritage.

2.14

In preparing this Travel Plan the following UDP policies have been considered:


Policy GEN1 – General Requirements for Development;



Policy D2 – Location and Layout;



Policy AC13 – Access and Traffic Impact; and



Policy AC18 – Parking Provision and New Development.

Flintshire Local Development Plan
2.15

The County Council is preparing a Local Development Plan (LDP) to cover the 15 year
period 2015 to 2030 and, when adopted, this will replace the aforementioned UDP. The LDP
will contain policies and proposals which together will provide for the development needs
of the County over the Plan period as well as protecting the social and environmental assets
of the County.

2.16

The LDP is based on the following vision, which sets out what it is seeking to achieve over the
Plan period:

“The LDP is about people and places. It seeks to achieve a sustainable and lasting balance
which provides for the economic, social and environmental needs of Flintshire and its
residents, through realising its unique position as a regional gateway and area for economic
investment whilst protecting its strong historic and cultural identity.”
2.17

The LDP plans to focus on delivering sustainable development in the County and will include:


policies which will guide decisions on planning applications;



proposals for the development of housing, retail, employment and other land uses;
and



policies which seek the protection and enhancement of the natural and built
environment.

2.18

The Council is currently consulting on the its Preferred Strategy for the LDF, having closed the
consultation period for its ‘Strategic Options’ document in October 2016; this sets out the
options for future development for Flintshire and demonstrates that Flintshire will need to
plan for between 3,750 and 10,350 new homes up to 2030.
North Wales Joint Local Transport Plan (2015-2020)

2.19

The Local Transport Plan (LTP) has been jointly produced by the six North Wales Local
Authorities of Conwy County Borough Council, Denbighshire County Council, Flintshire
County Council, Gwynedd Council, Isle of Anglesey County Council and Wrexham County
Borough Council and aims to remove barriers to economic growth, prosperity and wellbeing by delivering safe, sustainable, affordable and effective transport networks.

2.20

The LTP identifies the key transport issues for North Wales which includes the lack of viable
and affordable alternatives to the car to access key employment sites and other services.
The LTP recognises that there is an opportunity to reduce short commuter trips by improving
the quality and provision of sustainable transport and promoting modal shift, predominantly
for a distance less than 5km, which is considered appropriate for the promotion of active
modes.

2.21

The LTP ‘Outcomes’ are identified as:


Connections to Key Destinations and Markets;



Access to Employment;



Access to Services;



Increasing Levels of Walking and Cycling;

2.22



Improved Safety and Security; and



Benefits and Minimised Impacts on the Environment.

The LTP goes on to set out the ‘Higher Level Interventions’ that will address these issues and
aid the achievement of the desired outcomes; these include encouraging sustainable
transport through providing access to services through a range of integrated transport
measures to improve access to education, health, community, shopping and other services
by public transport, walking and cycling as well as community transport, taxi and car share
schemes.

Summary
2.23

This TP has been produced taking into account the overarching themes of both national
and local policy guidance, which seeks to encourage development that is readily
accessible by means other than the private car and to enhance this, as appropriate,
through delivery of bespoke Travel Plan measures.

3.

DEVELOPMENT ACCESSIBILITY
Introduction

3.1

This section of the Travel Plan identifies the existing provision for walking, cycling and public
transport that will be available to future residents. It also considers connectivity between the
site and nearby local amenities, demonstrating the ease with which residents will be able to
undertake trips without the need to travel by car.

Active Travel Options
Pedestrian Routes
3.2

Two kilometres is typically considered to be the maximum distance that residents will be
prepared to walk to access local facilities. Being located within an established urban area,
the highway network in the vicinity of the site generally benefits from good quality footways
and street lighting.

3.3

The common pedestrian desire lines are likely to be along Nant-Y-Gro, east towards the
village school and via Gronant Hill, north towards Mostyn Road where the nearest bus stops
are located and south towards Llanasa Road for the local church and pub.

3.4

There is a footway to either side of Nant-Y-Gro, along its length. As the road nears Ysgol
Gronant Primary School, traffic calming acts to slow vehicle speeds, creating a pleasant
pedestrian environment.

3.5

At its western end, Nant-Y-Gro forms a junction with Gronant Hill, this is a narrow, lightly
trafficked local road; there is a 30mph speed limit in force, however, the road alignment
and intermittent presence of parked vehicles means that vehicle speeds are typically lower
than this.

3.6

There are currently no footways and their provision is precluded by lack of available space.
Nonetheless, the low traffic volumes mean walking remains a viable option along this road,
north towards Mostyn Road where a controlled pedestrian crossing facilitates movements
towards the coast.

3.7

A review of the accident record for the latest available 5-year period confirms that there
have been no reported accidents involving pedestrians, or otherwise on either Nant-Y-Gro
or Gronant Hill.

3.8

Within 1.2km there are a network of informal walking routes between Prestatyn, Presthaven
and Talacre.

3.9

In the opposite direction, a signed bridleway runs from the south-east corner of the
development site, east along the southern boundary of the adjacent field. This route
provides a short cut to Abbey Drive, passing the local primary school en route.

3.10

For those wishing to access facilities further afield, for example in Prestatyn, walking can also
form part of a longer journey by bus; further details of public transport provision in the vicinity
of the site are provided later in this section.
Cycle Routes

3.11

Cycling can substitute for short car journeys, particularly those of up to 5km, and as such
Prestatyn in its entirety is within cycling distance of the development; the journey to the
centre of Prestatyn takes around 13 minutes.

3.12

The site is well served by formal cycle routes (Figure 3.1); NCN route 5 is accessible within
250m of the development at the junction of Nant-Y-Gro with Gronant Hill. Route 5 is a longdistance route, which connects Reading and Holyhead. Locally, it links the development
with Prestatyn and Rhyl to the west and Flint to the south east. Heading west from Gronant,
a large proportion of the route is off-road (depicted by the green lines on the map below).
Figure 3.1 – Local Cycle Map

Site
Location

Public Transport
Bus Services

3.13

There are bus stops located within immediate proximity of the development site on Nant-YGro; these are identified by a pole and flag. The nearest stop is just 100m from the proposed
site access location.

3.14

The stops are served by bus route 11F/G, which connects Rhyl to Hollywell, via Prestatyn,
and is run by Arriva; services operate in a clockwise loop only.

3.15

The service runs hourly in both directions throughout the day and into the early evening,
Monday to Saturday. No services run from here on a Sunday.

3.16

To access more frequent services, residents would need to walk to the stop on Mostyn Road
at the crossroads with Gronant Hill, to the north east of the development – approximately 7
minutes’ walk. From here the 11F/G services operates twice per hour Monday to Saturday
and every two hours on a Sunday.

3.17

Service 18 also operates from here, providing 7 services a day to Rhyl and 6 services a day
to Flint, Monday to Friday, with 3 services in either direction on Saturdays. The westbound
stop benefits from a shelter, whilst the eastbound stop is marked by a pole and flag only.

3.18

The journey by bus to Prestatyn takes around 16 minutes; from here residents can
interchange with a wider range of connecting services, as well as accessing the train station.
The journey to Rhyl takes around 35 minutes, whilst to Flint it’s 60 minutes.
Figure 3.2 – Bus Stop Locations

Stops served by
11G/11M, 18

Site Location
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Rail Services
3.19

The closest railway station is Prestatyn; located just over 3km west of the development in the
town centre. The station can be reached in around 16 minutes either by bus or by bike.

3.20

The frequency of services to key destinations, along with the approximate journey times are
summarised in Table 3.1, below.

Table 3.1 – Train Services from Prestatyn
Destination

Frequency

Approx. Journey Time

Flint

Up to 3 per hour

13 minutes

Rhyl

Up to 3 per hour

6 minutes

Chester

Up to 3 per hour

28 minutes

Wrexham

Up to 2 per hour

47 minutes

Llandudno

Up to 2 per hour

38 minutes

Cardiff Central

Up to 2 per hour

3 hours 25 minutes

Manchester Piccadilly

Up to 2 per hour

1 hour 34 mins

1 per hour

1 hour 18 minutes

Holyhead

Local Facilities
3.21

A range of local facilities can be accessed by sustainable modes of transport (walking,
cycling and public transport) these are summarised below.
Retail, Leisure Food & Drink

3.22

There are a range of local convenience retail opportunities within walking distance of the
development, with a more substantive offering in Prestatyn town centre, which is within easy
reach by bike or bus.

3.23

To the north of the development on Shire Road, residents can make use of Wayside
Convenience Store (550m) and Greenacres Stores (750m). There is also a hair salon,
Crofton’s Pantry Café and a fish and chip shop all within 700m. There are several pubs within
walking distance, including the Gronant Inn (350m) and the Bells of St Mary’s (1.2km).

3.24

Within Prestatyn town centre (2.8km away) there are a range of high street retailers located
at the Parc Prestatyn Retail Park, including the likes of M&S, Boots, TKMaxx, River Island, New
Look, Poundland and Sports Direct. There is also a large Tesco supermarket and a Costa
Coffee.

3.25

To the east of the Retail Park, there is a traditional High Street, which hosts a variety of retail,
food and drink opportunities, including a selection of coffee shops, bars and takeaways,
banks and building societies, a number of beauty salons / hairdressers, a Travel Agents,
opticians and pharmacy. There is also a greengrocer’s and an Iceland supermarket. All can
be easily reached by bike or by bus in less than 20 minutes. An Aldi supermarket is also
located to the south west of the High Street, within 3.2km of the development.

3.26

Owing to the nature of the surrounding area, being located in close proximity to the coast,
there are a range of leisure facilities / pursuits available to future residents, that are
accessible without the need to travel by car. There is a network of coastal walks to the north,
within 1.2km (c. 15 minutes on foot), whilst Prestatyn Golf Club is just over 2km away. In
Prestatyn town centre there is a cinema.
Healthcare

3.27

The closest GP surgery, Park House Surgery, is located on the eastern periphery of Prestatyn
town centre, within c. 2.6km of the development. A further facility is located in the centre of
the town – Pendyffryn Medical Group – around 2.8km away.

3.28

As indicated previously, there is a pharmacy on the High Street in Prestatyn; there is also one
in the Boots store at Parc Prestatyn Retail Park. There are 3 dental practices located on or
around the High Street.

3.29

The closest hospital with A&E facilities is Glan Clywd Hospital, some 9 miles form the
development. This can be reached by bus in around 45 minutes, by interchanging at Rhyl
bus station.
Education

3.30

The nearest primary education provision is Ysgol Gronant Primary School, which is just 300m
from the development. The nearest secondary education is Prestatyn High School; this can
be reached in just over 15 minutes by bus from the stops on Mostyn Road, at the crossroads
with Gronant Hill.
Summary of Accessibility

3.31

The development site benefits from a good range of key amenities within walking and
cycling distance. Bus services are accessible within a short walk of the site, the frequency of
these is good. Rail services are available within less than 20 minutes by bike or bus.

3.32

Taking the above into account, this Travel Plan will focus principally on the promotion of
existing opportunities and the Travel Plan Coordinator will work to support and encourage
sustainable travel choices amongst residents - both at the point of occupation and on an
ongoing basis thereafter.

4.

TRAVEL PLAN MEASURES
Introduction

4.1

The key to successful travel planning is to identify the most suitable modes of transport that
are realistic and practical for residents of a site such as this to adopt, before making these
modes as attractive as possible. There is no single solution to any one person’s transport
needs. Different people will respond to different measures, whilst some may not react to
any. A range of Travel Plan measures is therefore proposed, which residents can pick and
choose from as they consider appropriate.

Travel Plan Management and Resources
4.2

It is recognised that an important element of the success of this Travel Plan will be the
appointment of a Travel Plan Coordinator (TPC). The TPC will have overall responsibility for
the development, implementation and management of the Travel Plan strategy.

4.3

Wates Residential has engaged TPS to fulfill the role of the TPC. Contact details for the TPC,
who will be in place for 3 years from first occupation can be found below:
Georgina Stares
TPS Transport Consultants Ltd
T: 01924 664638
E: Georgina.stares@tpsconsultants.co.uk

4.4

The role of the TPC will include (but not be limited to):


Preparation and distribution of travel information and marketing materials;



Liaising with the sales team to ensure the sustainable travel credentials of the site
are promoted from the outset;

4.5



Engaging with residents on travel and transport related issues;



Liaising with other interested parties, including the local authority; and



Coordinating the annual monitoring process.

Wates Residential will ensure that an appropriate budget is made available to the TPC to
both cover the delivery of the role, and the range of measures outlined within this Travel
Plan.

Travel Plan Marketing and Information Provision
4.6

The principal task of the TPC will be to ensure that the available travel options are effectively
promoted to all residents at the development. This will primarily be achieved through a
range of modern marketing techniques, which will ensure the full demographic of residents
(and prospective residents) have easy access to relevant and up to date travel information.
Marketing Strategy 1: Travel Information Leaflet

4.7

A travel information leaflet will be prepared; this will provide a summary of the range of
travel options available to residents, and will signpost residents to further information online.

4.8

The leaflet will be distributed via the sales office to all prospective residents to help ensure
that they are aware of the range of travel options available to them prior to making the
decision on whether to purchase a new home at the development. Subsequently, it will be
distributed to all new residents alongside their welcome pack, at the point at which they first
occupy their home in order to ensure that the Travel Plan message is reinforced.

4.9

An example travel information leaflet, prepared by TPS and similar to the one that will be
prepared for the development, can be seen in Appendix B.
Marketing Strategy 2: Engagement with the Sales Team

4.10

The sales team will be the likely first point of contact for prospective residents; it is therefore
important they are suitably briefed with regards to the travel guide, such that they can point
those visiting the sales office towards it. The TPC will liaise with the sales office prior to first
occupation and will provide ongoing assistance should the sales team have any queries.
Marketing Strategy 3: Free Personalised Journey Planning for each household

4.11

Each household will be offered a free personalised journey plan, which they can make use
of by contacting the TPC. The TPC will input the residents' journey information into MyPTP
and would then email the journey plan to the recipient. Residents will be made aware of
the service via the aforementioned leaflet.
Marketing Strategy 4: Annual Residents’ Newsletter

4.12

To ensure continued engagement with residents, after they initially move into their property,
a newsletter will be issued to all occupied dwellings on an annual basis throughout the
period over which the TPC is in place; an example of a newsletter is provided at Appendix
C.

4.13

The newsletter offers the opportunity to re-promote the various local transport options and
to update residents as to any changes to local infrastructure / services. It also ensures that
any residents that purchase a second-hand property (and therefore don’t have any
dealings with the sales office) are informed of their travel options throughout this period.

Walking Specific Measures
4.14

Walking contributes towards maintaining fitness levels and research indicates that 30
minutes brisk walking per day could halve the risk of heart disease. It is also the most
sustainable form of transport as it is ‘zero carbon’, and does not use any capacity on public
transport.

4.15

It has already been identified that a range of desirable local amenities are accessible on
foot or by bike from the development site. The TPC will, therefore, promote walking for local
trips.
Walking Strategy 1: Promote and encourage walking, including the benefits of doing so,
through the distribution or displaying of promotional material

4.16

Walking will be marketed through the communication channels outlined earlier.

In

particular this marketing material will include:


Promotion of benefits in terms of health, finances, social interaction etc;



Promotion of national and local walking campaigns and initiatives;



Promotion of Flint’s ‘Active Travel Existing Route Map’ setting out local walking routes;
and



Details of key local destinations within walking distance on a map.

Walking Strategy 2: Promote the ‘Walkabout Flintshire’ project
4.17

Promotional materials will reference the 'Walkabout Flintshire' project, part of the Walking
the Way to Health Initiative; this will be marketed through the communication channels
outlined earlier. This is a series of walks to help people control weight, keep fit and stay well.
The aim of the project is to improve the physical, mental and social well-being of walkers by
providing a safe and friendly way to enjoy the countryside. All the walks are free and led
by trained volunteers.

Cycling Specific Measures
4.18

Cycling also has many benefits in terms of health, fitness, mental well-being and journey
time reliability. In periods of traffic congestion and over short distances cycling offers
competitive journey times with motorised transport, and also has a minimal impact upon
highway capacity and the environment, as compared with vehicular trips.
Cycle Strategy 1: Promote and encourage cycling by distributing or displaying promotional
material, which outlines its benefits

4.19

Cycling and its various benefits will be marketed through the communication channels
outlined earlier. In particular the marketing should include:


The benefits of cycling (health, financial, environmental etc);



Promotion of Flint’s ‘Active Travel Existing Route Map’ setting out local cycling routes;



Access to online cycle journey planners, such as www.cyclestreets.net;



Promotion of bikeregister.com; and



Details of local cycle groups; and

Public Transport Specific Measures
4.20

New residents at the development may initially be unaware of their public transport options.
Through the provision of easy to use travel information, residents can be encouraged to use
bus / rail services. With this in mind, information on the public transport opportunities will be
made available to residents via the range of communication channels identified earlier.

4.21

Furthermore, with a range of user friendly, easily accessible journey planning tools now
available online, it is quick and simple to plan a journey whether for commuting or leisure
purposes.
Public Transport Strategy 1: Public Transport will be marketed as a sustainable and practical
mode of transport, and the benefits of using it highlighted, by distributing or displaying
promotional material via the aforementioned communication methods

4.22

Travel by public transport will be marketed through the communication channels identified
earlier, and in particular will include but not be limited to the following:


Details of where to find relevant bus timetables and maps in electronic form;



A plan showing the location of nearby bus stops;



Promotion of links to further sources of advice and information, including:
o The Flintshire County Council public transport pages;
o The Travel Line and Google online journey planning tools;
o Next Bus: Live departure information online, by text, or on your mobile;
o Details on tickets and passes available; and
o National Rail, and other online train journey planning/booking services.

Sustainable Car Use Specific Measures
4.23

A number of trips may only be practically possible by car (such as long distance journeys,
trips at night, regular commuting to regional urban centres and journeys to locations
inaccessible by active travel or public transport). Effective Travel Plans are not anti-car
campaigns but rather are aimed at empowering residents to make informed travel choices.
The promotion of car sharing will, therefore, be a key element to this strategy.
Sustainable Car Use Strategy 1: Promote Car Sharing

4.24

Car sharing is when two or more people share a journey by car and travel together. It allows
people to take advantage of the benefits of using the car, whilst at the same time reduces
the overall number of vehicle trips made, and subsequently the impact on the environment.
On a personal level, car sharing allows individuals to significantly reduce the cost of
travelling by car.

4.25

A great deal of car sharing is arranged informally; however, to assist residents that wish to
make more formal arrangements to either offer or find a lift, the Liftshare car share scheme
(www.liftshare.com) will be promoted. The scheme will be promoted to both prospective
and existing residents by way of the aforementioned leaflet and website.
Sustainable Car Use Strategy 2: Promote Eco-Driving

4.26

Smarter driving or ‘eco-driving’ could save the average person up to £220 per year in fuel
costs, as well as helping the environment. Eco-driving means moving more efficiently and
producing less CO2 – the main contributor to climate change.

4.27

Eco-driving will be promoted to residents by way of the previously described media
channels with a view to reducing environmental impact (and costs to residents) of any
necessary car trips.

Sustainable Car Use Strategy 3: Promote Electric Car Charging Points
4.28

Residents will be made aware of the benefits of electric vehicles, together with locations of
charging points, via the aforementioned media channels. Locations of all local charging
points

can

be

found

here:

http://www.nextgreencar.com/electric-cars/charging-

points.php
4.29

The closest public charging point is around 6 miles from the development at Eurogarages
service station on the A55.

5.

TARGETS, MONITORING AND REPORTING
Introduction

5.1

When delivering a Travel Plan it is important to monitor its progress and success. One easy
way of understanding the impact of the Travel Plan is to consider the number of vehicular
trips being made from the site, as ultimately the aim is to minimise this where possible. A
monitoring strategy has been set out below, which details how the success of the Travel Plan
will be recorded and reported upon.

Travel Plan Targets
5.2

Targets are essential to ensure that everyone involved in the Travel Plan process knows what
needs to be done and to enable progress to be assessed. Targets should be SMART (see
below) and can take the form of ‘aim-type’ targets and ‘action-type’ targets:


Specific;



Measurable;



Achievable;



Realistic; and



Time-bound.

Action-type Targets
5.3

Action-type targets are non-quantifiable targets and take the form of actions that need to
be achieved.

5.4

The action-type targets specific to this Travel Plan have been outlined in the action plan
contained at Appendix D, which identifies key delivery timeframes and responsibilities.
Aim-type Targets

5.5

Aim-type targets are quantifiable targets against which the effectiveness of the Travel Plan
in achieving its stated aims and objectives can be measured. In order to set aim-type targets
it is first necessary to have a ‘baseline’ against which progress can be assessed.

5.6

In this instance, the likely baseline (i.e. without Travel Plan) vehicular trips has been estimated
on the basis of TRICS trip rates, included in the accompanying Transport Statement. The
target is then to reduce actual (counted) trips to below this baseline, taking account of the
Travel Plan measures.

5.7

The vehicular AM and PM peak hour trip rates (vehicles/dwelling), reflecting the TRICS data,
are shown in Table 5.1, below.
Table 5.1: TA Trip Rates & Traffic Generation
Peak Hour

5.8

Trip Rates

Trip Generation

Arrival

Departure

2-Way

Arrival

Departure

2-Way

AM

0.072

0.169

0.241

3

7

10

PM

0.301

0.265

0.566

12

11

23

These vehicle trip rates can be used to estimate the number of car trips likely to be
generated by the proposed residential development. Assuming at full occupation there will
be 41 dwellings, some 10 two-way trips in the AM peak hour and 23 two-way trips in the PM
peak hour would be expected.

5.9

It is considered appropriate to set a target to reduce the quantum of peak hour trips
generated by the development by 10% over a five-year period. A 10% reduction in vehicular
trips at full occupation would equate to a reduction of 1 two-way trip in the AM peak hour
(to 9) and 2 in the PM peak hour (to 21), as compared to the baseline.

5.10

There is, however, a need to monitor progress towards the targets over time (and not just at
full occupation). Clearly, the number of car trips generated at any given point during the
development build out is a direct function of the number of dwellings occupied at that time.
Thus to enable the TPC to monitor the progress made towards the 10% target reduction
during the initial three year period a target 'trip rate per dwelling' has been derived.

5.11

This allows the TPC to easily determine progress at any given point by simply multiplying the
number of occupied dwellings by the trip rate per dwelling and comparing this with
vehicular trip counts (see para 5.14). Table 5.2 identifies the target trip rates per dwelling for
the AM and PM peak hours.
Table 5.2: Target Trip Rates per Dwelling
Peak Hour

Arrival

Departure

2-Way

AM

0.065

0.152

0.217

PM

0.271

0.239

0.510

5.12

Targets will be considered to be met if the actual number of counted two-way trips per
dwelling is less than or equal to the target, averaged across the peak hours.

Travel Plan Monitoring
Monitoring and Review Strategy 1: Baseline Traffic Counts
5.13

In residential scenarios, it can be difficult to achieve reasonable response rates to
questionnaires as there is no requirement for residents to complete the survey. Experience
has proven this to be the case, even when an incentive to complete the survey is offered.
For this reason, monitoring at this site will take the form of manual peak period traffic counts
undertaken at the site access point on Nant-Y-Gro. By considering the amount of vehicular
traffic against the number of units occupied it will be possible to calculate the vehicular trip
rate per household.

5.14

The first (baseline) traffic count will be undertaken 12 months after first occupation. The
results will be shared with Travel Plan officers at Flintshire County Council following the
baseline survey. Should the count data vary significantly when compared with the targets
based on TRICS data, the TPC will discuss this with FCC and agree appropriate amendments
to the targets.
Monitoring and Review Strategy 2: Annual Traffic Counts and Reporting

5.15

Following the initial baseline count, subsequent traffic counts will be undertaken annually in
two further years. These surveys will allow the TPC to monitor the success of the Travel Plan
over time in achieving the agreed targets to reduce the number of private vehicular trips
generated by the development.

5.16

The TPC will feed results of these travel surveys back to Travel Plan officers at FCC annually,
and will make appropriate and practical changes to the Travel Plan programme moving
forward, if required and as agreed with the Council. This reporting will take the form of the
submission of an ‘Annual Monitoring Report’.
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Wetherby Rd

It takes around 20 minutes to walk to the centre of
Wetherby where you will find the nearest schools, and
supermarkets including; Sainsbury’s Local, Morrisons and
Marks & Spencer. A range of dentists, pharmacies and
a local GP surgery are also in Wetherby, not to mention
a wide range of restaurants, bars and cafés.
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Brisk walking is a great way to clear your head, reduce
stress and release mood-boosting endorphins!

Lin t on
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There are lots of online journey planners that make
planning your journey on foot easy. Walkit.com is one such
tool that allows you to easily plan a journey. Simply enter
your start and end point and let walkit.com calculate the
details, including distance, time, calorific burn, CO2 saving
along with detailed directions of your route.

If you need help planning your route, the interactive West
Yorkshire cycle map is a great starting point. As well as the
comprehensive map, there is an online route planner that will
calculate your route, predict your calorie burn and even work
out how much CO2 you could save.
If organised rides are your thing, look no further than
letsride.co.uk, another great online resource that provides
information about free local bike rides to join and interesting
routes to explore.
For information about cycle training opportunities in your
area, the West Yorkshire cycle map, cycle route planning
tools and lots more, visit: spofforthpark-travel.co.uk.
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As well as being able to cycle to Wetherby in around
5 minutes, you can also access National Cycle Route 67,
which provides a convenient link to Harrogate. You can
access the route from Ashburn Drive, just a short ride
away from Spofforth Park. For more information about the
national cycle network visit: sustrans.org.uk.

MAP KEY:

Cycling is another great way to travel around the local
area and beyond.

Supermarket

TRAVELLING BY BIKE

LOCATION MAP NOT TO SCALE

CONTACT US

YOUR TRAVEL GUIDE TO

If you would like any further information regarding
the travel options available at Spofforth Park:

Spofforth Park

e. info@spofforthpark-travel.co.uk

SPOFFORTH HILL, WETHERBY

Guide prepared by TPS Transport Consultants on behalf of Bellway Homes
tpsconsultants.co.uk

WELCOME TO SPOFFORTH PARK

TRAVELLING BY BUS

TRAVELLING BY TRAIN

Moving home is an exciting time that often brings changes
in lifestyle, as well as a change in your surroundings.

Bus travel can provide a convenient and cost effective
alternative to the car.

Your nearest train station is Pannal; it’s a 15 minute
drive away, or 40 minutes by bicycle.

Whether you are already settling in at Spofforth Park, or are
considering buying a home here, you may be wondering
what local travel options are available to you. This leaflet
summarises your options and will guide you in the direction
of useful online resources, to help you plan how you’ll travel
around the local area, whether for work or leisure.

Your nearest bus stops are located just outside Spofforth
Park on Harrogate Road. These stops are served by bus
numbers 70, 71 and X70, providing frequent services
to Harrogate, Wetherby, Tadcaster and Leeds city centre.

Pannal station offers frequent services to a range of
destinations including Leeds, York, Knaresborough,
Poppleton, Horsforth, Harrogate and Headingley.

The easiest way to plan your journey by bus is to use an
online journey planner. Visit: spofforthpark-travel.co.uk
and find out more about bus travel in your area.

A broad range of national services operate from Leeds
and York stations offering services to destinations such
as Liverpool, Blackpool, Glasgow, Plymouth, London,
Manchester and many more!

Complementing this guide is a bespoke travel information
website that provides further useful information, journey
planning tools and much more, visit: spofforthpark-travel.co.uk.

ENJOY FREE TRAVEL
PLAN A JOURNEY

As a resident at Spofforth Park you are entitled to
a FREE annual MCard*, that offers virtually unlimited
travel on buses in West Yorkshire for a whole year, with
great savings in the second and third year too.
To request your application pack please contact us at:
info@spofforthpark-travel.co.uk.

Did you know, we can plan a specific journey for you! Just let
us know where you want to go and when, and we will provide
you with an interactive journey plan that clearly sets out your
options, with easy to follow, step by step instructions and
a handy map.
For further information visit: spofforthpark-travel.co.uk.

OFFERS FOR YOU
Did you know that residents of Spofforth Park are entitled
to a range of travel related offers including discounts on
bikes, cycling accessories and walking equipment! You can
even make great savings on the cost of
electric car charging points or
cycle storage solutions for your
today!
new home.
nd save
Logon a

For more information visit:
bellway.my-journey.deals

Do you regularly travel by train? If so, why not check out
the range of railcards available, they offer great discounts
on travel, to find out how much you could save visit:
railcard.co.uk. For more information about train travel and
ways in which you could save on the cost of tickets visit:
spofforthpark-travel.co.uk.

CAR SHARING

* Offer limited to one per household
HANDY APP
Your local bus services are operated by
First Bus, so why not download their free apps.
The First Bus App allows you to easily search for
timetable information, real time information,
service updates and news about First
bus services straight to your phone.
The mTickets App allows you to
purchase tickets using your phone.
Simply buy your ticket, activate it
on the day or week required, show
your phone to the bus driver and
off you go!

Did you know there are approximately 38 million empty
seats on our roads every day! Car sharing can mean more
flexibility, more freedom and more money for sharers and
drivers alike.
The website wy.liftshare.com is a journey matching site
that enables you to search for others looking to car share.
It’s easy and free to register a journey and search for
someone to share with; you don’t have to share everyday
and you can opt to share as a driver or a passenger.
For more information about lift sharing visit:
spofforthpark-travel.co.uk

Appendix C
Example Newsletter
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Check out the range of exciting travel related
discounts for residents of The Brickworks and
start saving money today!

Clothing &
accessories at
or
Cotswold Outdo
Snow & Rock
Runners Need
& many more!

GET PERSONAL
All residents of The
Brickworks can take
advantage of a FREE
personalised journey plan.
So, if you are making
a journey you’ve not made
before and want some advice
on route options by different
modes of travel, get in touch
and we will be happy to help:
info@brickworks-travel.co.uk.

04

Winter
2017

Lots more
fantastic offers
online!

Simply visit brickworks-travel.co.uk to find out how you
could save on the cost of bikes and cycling equipment,
running gear, rail tickets and lots more!

Annual train
tickets through

Commuter
Club
Adult bikes,
accessories &
servicing at

Electric vehicle
s
charging point
or secure cycle
parking for
your home!

Halfords!

IN THIS
ISSUE
Welcome to the The Brickworks travel newsletter.
It’s packed full of information on local travel options
to help save you money, time and even improve your
health and wellbeing.
Did you know there is also a handy residents’ website,
where you can find lots more travel information as
well as details of a fantastic range of exclusive
discounts available to The Brickworks residents.
Visit: brickworks-travel.co.uk.

02 Scooting - It’s
Not Just For Kids
02 	Getting Active
Made Easy
02	Winterproof
Your Ride
03 Get Bus Appy
03 	Better By Bus
03 Wheels To Work

nd
Logon a

s
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03 Share & Save
04 Offers For Residents
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TRAVEL
SCOOTING - IT’S NOT
JUST FOR KIDS!
Scooting is rapidly increasing in popularity with
adults as a fun, speedy alternative way to travel.
Why not turn a 20-minute walk into a speedy, 6-minute
scoot? Scooting is a quick, healthy, fun way to get around
and could be perfect for short journeys like the school run,
a trip to the shops, or even as part of your daily commute.
As a resident of The Brickworks, you can save a whopping
15% off the price of a range of adult Micro-Scooters when
purchased through Micro Scooters UK, the leading brand
in scooting. They offer an impressive range of adult models
alongside their children’s range, with a host of features
making them easy and practical to use.
For more information visit: brickworks-travel.co.uk.

GETTING ACTIVE
MADE EASY!
Just one brisk 10-minute walk
a day can make a positive
difference to your health!
The FREE Active 10 app takes away the
guesswork. It shows how much brisk
walking you’re doing and how you can do
more. It’s easy to use and helps you set
your goals for the day.

02

WINTERPROOF

GET BUS APPY!

WHEELS TO WORK

YOUR RIDE

Get real-time bus information
at your finger tips.

Could you travel by scooter
for less?

Did you know that most bus
operators now offer useful
smartphone apps that can tell you
where to catch your bus from and when your next
bus is due, in real-time. Some apps even enable you to
purchase your tickets via your phone which means no more
complicated printed timetables or lost tickets.

Wheels2Work’s scooter-loan
scheme helps people access
training, education and work
opportunities.

Cycling in the winter can
be fun!
Cycling isn’t just for the summer
months, however being prepared
as the nights draw in is important.
Being seen is an obvious step
to take if cycling in the dark, but
keeping warm, using the right
tyres, maintaining your bike and
choosing an appropriate route are
also important.
To help make sure you can
pedal on through the winter, with
minimum cost, we have agreed
a number of discounts with both
Halfords and Cycle Surgery.
Visit brickworks-travel.co.uk
now to start saving.

ON YOUR BIKE!
Planning a bike ride
couldn’t be easier.
If you aren’t familiar with local
cycling routes, cyclestreets.net
provides a great online journey
planner. You can choose between
the quickest and easiest route,
then download a handy map with
pedal-by-pedal instructions with
accompanying photographs.

BETTER BY BUS
If you haven’t caught the bus for a while,
you might be pleasantly surprised by the
difference in your experience!
The Brickworks is served by two bus services, both of
which stop on Stopes Road just outside of the development.
Services 61 and 62 operate in opposite directions around
a loop which takes in locations including Sheffield,
Hillsborough, Malin Bridge, Stannington, Dungworth and Loxley.

If you find it difficult to get to
work, education or training and
need a flexible transport solution,
Wheels2Work can loan you a motor
scooter at a low cost for up to six
months. They will also provide you
with all the training and equipment
you need to get on the road.
For further information visit
inmotion.co.uk.

SHARE & SAVE

Service 61 operates anti-clockwise around the loop, whilst
62 operates clockwise.

Car sharing has many
practical benefits and
could be more flexible than
you think.

To find out more and to download a timetable and map, visit
brickworks-travel.co.uk.

Not sure who you could share
a journey by car with?
Why not start by exploring
CarShareSouthYorkshire.com, an
online service that matches drivers
and passengers, for regular or one
off trips.
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Appendix D
Action Plan

Action Plan
Action

Responsibility

Target Delivery Date

Travel Information Leaflet
Engagement with the Sales Team
Offer of personalised journey plan
Annual Residents’ Newsletter

TPC
TPC
TPC
TPC

3 months prior to occupation
Ongoing from first occupation
Ongoing from first occupation
Ongoing from first occupation

Promote and encourage walking through the distribution or
displaying of promotional material which outlines its benefits
Promote the ‘Walkabout Flintshire’ project

TPC

3 months prior to occupation,
included in travel guide
Promote in travel guide and
newsletter

Promote and encourage cycling by distributing or displaying
promotional material which outlines its benefits

TPC

3 months prior to occupation,
included in travel guide

Public Transport will be marketed as a sustainable and
practical mode of transport by distributing or displaying
promotional material which outlines its benefits

TPC

3 months prior to occupation,
included in travel guide

Promote Car Sharing

TPC

Sustainable Car Use Strategy 2:

Promote Eco-Driving

TPC

Sustainable Car Use Strategy 3:

Promote electric car charging point locations to residents

TPC

3 months prior to occupation,
included in travel guide
3 months prior to occupation,
included in travel guide
3 months prior to occupation,
included in travel guide

A baseline traffic count

TPC

Follow-up traffic count

TPC

Travel Plan Management

Appoint a Travel Plan Coordinator

Travel Plan Marketing
Marketing Strategy 1:
Marketing Strategy 2:
Marketing Strategy 3:
Marketing Strategy 4:
Walking Strategy
Walking Strategy 1:
Walking Strategy 2:
Cycling Strategy
Cycle Strategy 1:
Public Transport Strategy
Public Transport Strategy 1:
Sustainable Car Use
Sustainable Car Use Strategy 1:

Travel Plan Monitoring
Monitoring and Review
Strategy 1:
Monitoring and Review
Strategy 2:

Wates
Residential

TPC

Achieved

Within 12 months of first
occupation
12 months after baseline and
annually thereafter in 1 further yr

